
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

          
 

 

INTRODUCTION TO PAI 
Partnership on AI (PAI), the leading multi-stakeholder organization addressing the most important and 
difficult directions and decisions on the future of AI, has charted a new course to reposition itself in the 
minds of the public, its Partners, and prospective funders; increase philanthropic dollars raised; and 
more fully embrace its identity as an independent, international nonprofit organization. 
 
The case for support is evident. With the jump in capabilities of AI technologies over the last decade, AI 
systems are being harnessed in numerous ways with wide-scale influences, extending to economics, 
healthcare, politics, and justice systems. Enthusiasm about AI is balanced by growing concerns about 
when and how the technology is used. PAI was created as an independent platform that brings together 
tech companies, civil society organizations, and teams from academia to collaborate meaningfully about 
the responsible development and fielding of AI technologies. 
 
Since its founding in 2016, PAI has convened diverse voices that span AI scientists and experts in 
privacy and public policy to leaders in civil liberties, human rights, and economics. Their collective efforts 
have led to shared wins in standing up collaborative projects, and produced novel directions forward 
for AI, including guidance on identifying and mitigating potential harms and on promoting an equitable 
and just future. PAI’s international community of Partners has grown to include nearly 100 organizations 
and comprises an ecosystem that encourages information sharing and the development and adoption 
of best practices. No other organization working on the social implications of AI exists with such a diverse 
community. 
 
As the global AI landscape continues to rapidly evolve, there is a growing need for PAI’s unique role as 
a convener, consensus builder, and independent voice on the responsible development and 
deployment of AI technologies. To meet that need, PAI will redesign its philanthropy and partnerships 
program, expanding the advancement operation in a way that optimizes the organization’s historical 
success with corporations and foundations, strategically includes individual giving, and ensures the 
long-term sustainability of PAI. 

https://www.partnershiponai.org/partners/
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POSITION OVERVIEW 
Chief Strategy Officer, Philanthropy & Partnerships 
To continue elevating its work around the world, PAI has created a new role for a Chief Strategy Officer, 
Philanthropy & Partnerships (CSOPP) to oversee the organization’s strategic efforts across 
philanthropy, partnerships, and strategic marketing including brand identity. This is an executive 
leadership position responsible for the design and implementation of a complete advancement program 
that successfully grows revenue, deepens engagement, broadens reach, and amplifies awareness of 
PAI. 
 
Reporting into the Chief Executive Officer (CEO), Rebecca Finlay, the CSOPP will lift the current 
Philanthropy & Partnerships program to new levels of success by identifying ways to attract and further 
engage corporations and foundations – and individuals over time – as strategic sources of philanthropic 
funding. The CSOPP will also contribute to greater brand clarity, increased visibility of PAI’s global work, 
and guide the work of the Content & Communications team to implement high impact marketing and 
communications strategies. 
 
RESPONSIBILITIES 
Culture 

● Act as a change agent encouraging the organization to embrace a culture of philanthropy, while 
readying it for near term fundraising and engagement efforts. 

● Raise the internal profile of the Philanthropy & Partnerships team by creating transparent 
workflows that allow for greater collaboration and education across departments.  

● Provide training and the right feedback mechanisms to empower the Board and staff to spotlight 
funding opportunities and transfer conversations to the Philanthropy & Partnerships team. 

● Engage Partners, funders, and donors as thought partners and collective problem-solvers as the 
community works together to ensure positive outcomes in the field of AI. 

 
Philanthropy & Partnerships 

● Partner with the CEO to create, implement, and monitor a strategic growth plan that creates 
meaningful engagement opportunities with institutional and individual donors; delivers 
fundraising results; and increases awareness and global visibility for PAI. 

● Leverage the time and talents of the CEO, who is PAI’s chief fundraiser, to engage, cultivate, 
and solicit top donors and prospects. 

● Design a revenue model that deepens existing/forges new relationships with institutional and 
individual funders, and that creatively raises the philanthropic capacity of the Partner community. 

● Inspire innovation, excellence, and expansive thinking when considering opportunities across 
the organization and support a more proactive pursuit of funders both nationally and globally. 

● Foster a giving Board and appropriately optimize the Board’s networks for philanthropic 
purposes. 

● Support high-touch stewardship of funder and prospect relationships through donor-centered 
communications that make the case for support clear. 

● Partner with the Chief Financial & Administrative Officer (CFAO) to establish an advancement 
services function that includes gift acknowledgements and gift processing. 

● Oversee the creation of an internal advancement communications plan to ensure staff are 
consistent in messaging, and knowledgeable and engaged ambassadors for PAI. 

 
Strategic Marketing 

● Provide counsel to the CEO as the organization shapes its public image and clarifies its brand 
to enhance and protect its reputation. 
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● Develop opportunities to raise awareness of PAI’s unique role in influencing systems change. 
● Guide the Content & Communications team to reinforce PAI’s identity through brand-building 

strategies and messaging across all platforms. 
● Craft a strategic marketing plan to recruit and engage a global Partner community via events, 

communications, and support. 
● Advise on cohesive cross-sector messaging for initiatives and outreach targeting both corporate 

and nonprofit sectors. 
● Leverage clear leadership directives to drive measurable impact and achieve performance 

goals. 
● Shape and nurture the profile of the organization through both external (public, media, Partner 

community) and internal (Board, staff) relationships.  
● Serve as one of the public ambassadors of PAI; engage with media, policymakers, and external 

stakeholders. 
 
Team Leadership 

● Lead and manage the team with a style that is empowering, highly communicative, encourages 
teamwork, provides mentorship, and creates a high-performance culture. 

● Establish appropriate metrics and goals; ensure that the priorities of the Philanthropy & 
Partnerships and Content & Communications teams are aligned with the objectives of the CEO 
and supportive of the Board of Directors. 

● Provide a healthy and collaborative remote work environment that values diversity and inclusion 
and establishes belonging among all regardless of race, color, religion, gender, gender identity, 
national origin, sexual orientation, marital status, age, veteran status, or disability. 

 
DESIRED QUALIFICATIONS 
The ideal candidate will bring experience leading an advancement organization in a complex research 
or nonprofit environment, familiarity with brand and program marketing, a depth of experience in 
institutional funding and stakeholder (e.g., partner, volunteer) relations, an appreciation for the far-
reaching impact that AI will have on people and society, and a desire to see that AI-related technologies 
are used in fair and just ways. Additional qualifications and characteristics include the following: 
 

● 10+ years of progressively responsible experience in advancement as both a senior level 
manager and frontline gift officer, with a record of accomplishment leading a team. 

● Demonstrated experience with institutional funders in addition to high-net-worth individuals, plus 
experience with strategic marketing and communications. 

● Growth mindset when evaluating the strengths of existing philanthropic programs and identifying 
opportunities for improvement and collaboration.  

● Changemaker with proven experience in developing and operationalizing fundraising strategies 
to take an organization to a new stage of growth and impact. Evidence of elevating programs to 
higher performance levels across all metrics.  

● Strategic thinking abilities with a strong grasp of best practices and a holistic understanding of 
all aspects of development and marketing. 

● Track record of successfully partnering with a CEO and Board of Directors and guiding strategic 
philanthropic conversations at the highest levels. 

● Skilled as an outstanding coach, mentor, and motivator of professionals, with a dedication to 
hiring, retaining, and developing outstanding and diverse talent. 

● Demonstrated commitment to issues of racial equity and social justice. 
● An interest and curiosity about the history, status, and likely trajectories of the constellation of 

technologies that are referred to as AI. 
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● Professional credibility and maturity to effectively engage and build authentic relationships, 
including the ability to build trust and consensus, and to influence widely diverse stakeholders, 
spanning multiple sectors. 

● Exceptional communication skills that translate into multiple environments ranging from internal 
to external audiences. 

● Models the ethical values of the organization and acts in a selfless manner. 
● When it is safe to do so, will be able and willing to travel domestically and internationally to 

develop and maintain relationships with prospects and donors. 
 
ABOUT THE PARTNERSHIP ON AI 
Partnership on AI is a multi-stakeholder organization that brings together representatives from 
technology companies, academia, civil society organizations, media, and other groups working to better 
understand the potential upside as well as concerns with the influences of AI technology on people and 
society. PAI was established to study and formulate best practices on AI technologies, to advance the 
public’s understanding of AI, and to serve as an open platform for discussion and engagement about AI 
and its influences on people and society.  
 
Partnership on AI was formally established in 2016, led by a group of AI researchers representing six of 
the world’s largest technology companies: Apple, Amazon, DeepMind and Google, Facebook, IBM, and 
Microsoft. In 2017, the addition of six not-for-profit Board members expanded PAI into a multi-
stakeholder organization – which now represents a community of nearly 100 Partner organizations.  
 
Having experienced significant start-up growth, PAI renewed its strategic plan to focus on increasing 
impact and building long-term sustainability. From 2021-2026, PAI’s theory of change will build on the 
organization’s founding commitment to multi-stakeholder community-building by focusing on the 
following interconnected and reinforcing points of accountability, and the actions, activities, and 
expertise required to fulfill them: 
 

1. International Convenings: Important, timely convenings with diverse stakeholders across the 
world, including experts in relevant areas and people at highest risk of being harmed by AI 
applications. 

2. High-Quality Resources: Influential, high quality, accessible, relevant PAI resources, tools and 
recommendations. 

3. Public Interest Progress Reports: Public reports that measure progress in Partner practices 
and policies as well as public policy and understanding. 

 
As these results are achieved, PAI will be better positioned to influence changes in practice by PAI 
Partners from all sectors and broader communities, inform innovations in public policy by governments 
globally, and advance public understanding about the social and societal impacts of AI. 
 
Read the 2021 Annual Report here. 
 
APPLICATION INFORMATION 
Please submit your resume and letter of interest to pai@pearlstreetcollective.com. Pearl Street 
Collective, a national, women-owned executive search firm committed to advancing the common good, 
has been retained to conduct the search. Managing Partners Adele Mezher and Maeve Clifford are 
leading the search. The salary range for this role is $196,000-$255,000. 
 

https://www.partnershiponai.org/
https://partnershiponai.org/resource/annual-report-2021/
mailto:pai@pearlstreetcollective.com
https://www.pearlstreetcollective.com/
https://www.pearlstreetcollective.com/
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Research has shown that some potential applicants will apply only when they feel that they have met 
close to all of the qualifications for a role—we encourage you to take a leap of faith with us and submit 
your application as long as you are passionate about working to make a real impact on responsible AI. 
We are very interested in hearing from a diverse pool of candidates. 
  
Partnership on AI is proud to be an equal opportunity employer. We celebrate diversity and we are 
committed to creating an inclusive environment in all aspects of employment, including recruiting, hiring, 
promoting, training, education assistance, compensation, benefits, and all other privileges and 
conditions of employment. Employment decisions at Partnership on AI are based on business needs, 
job requirements, and individual qualifications. Partnership on AI will consider for employment qualified 
applicants with criminal histories, in a manner consistent with the San Francisco Fair Chance Ordinance 
or similar laws. 
  
Partnership on AI may become subject to certain governmental record keeping and reporting 
requirements for the administration of civil rights laws and regulations. We also track diversity in our 
workforce for the purpose of improving our inclusive hiring efforts over time. In order to comply with 
these goals, Partnership on AI invites applicants to voluntarily self-identify their gender and 
race/ethnicity. Submission of this information is voluntary and refusal to provide it will not jeopardize or 
adversely affect employment or any consideration you may receive for employment or advancement. 
All information obtained during your application process will be kept confidential. 


