
   
 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 
 

Senior Director/Director of Major Gifts 
D’Amore-McKim School of Business | Boston, MA 

 
POSITION OVERVIEW 
The D’Amore-McKim School of Business at Northeastern University seeks an entrepreneurial, 
strategic, and self-motivated development professional to join a high-performing team as a Senior 
Director/Director of Major Gifts (DMG). Assuming a frontline fundraising role and advancing 
meaningful relationships with alumni, friends, and parents, the DMG will help increase the 
College’s fundraising capacity by cultivating, soliciting, and stewarding prospects with the 
capacity to make a major gift. This is an exceptional opportunity for an accomplished major gifts 
officer to join a world-class academic institution on the ground floor of what will be a historic 
campaign. 
 
A pioneer in experiential learning, DMSB is focused on educating leaders and thinkers to be 
prepared for the future of work in a world being shaped by digital convergence, contributing use-
inspired thought to the global business world that empowers companies to be prepared for this 
future, and fostering an inclusive culture of excellence that transforms lives. DMSB’s clear mission, 
along with preparations for its upcoming centennial celebration, present numerous opportunities 
to engage current donors and underpin the cultivation of new bases of support. 
 
Reporting into the Assistant Dean of Development for DMSB, Deborah Magnezy, the DMG will be 
inspired by the opportunity to partner closely with development colleagues as well as faculty 
members to increase awareness of DMSB’s innovative programs, faculty and student 
achievements, and research and interdisciplinary initiatives, and then translate the work into 
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compelling cases for support. The DMG is responsible for the creation and implementation of 
strategic fundraising initiatives to amplify support for scholarships, facilities, and cutting-edge 
research. They will grow and manage a geographically mixed portfolio representing alumni, 
parents, and friends in New England and non-New England regions that may include the mid-
Atlantic, West Coast and/or Florida. 
 
The ideal candidate will bring a successful track record of major gift fundraising at the five- and 
six-figure levels and be skilled at driving an active and engaged portfolio while project managing 
stewardship tasks and routine day-to-day matters. They will bring a creative approach to 
fundraising that encourages innovation and strategic thinking when building relationships and 
considering how to advance philanthropic conversations. The maturity to partner with high profile 
faculty experts and prominent business leaders is needed as is the strategic ability to devise 
focused and systematic fundraising plans that take into consideration donor interests. Prior 
experience in a business or management school and/or or familiarity with the corporate 
ecosystem is preferred. 
 
The DMG will work independently as well as in partnership with the Dean, Assistant Dean, faculty, 
Trustee volunteers, and senior university advancement colleagues to develop cultivation and 
solicitation strategies for individual prospects. Candidates must be entrepreneurial with a 
penchant for creating order within ambiguity and have a keen understanding of how to build 
strategic relationships and networks that will support long-term institutional accomplishments. 
 
RESPONSIBILITIES 
The Senior Director/Director of Major Gifts will be responsible for the following activities and 
outcomes: 
 

• Build and manage a portfolio of 100-125 major gift prospects to include identifying, 
qualifying, cultivating, and soliciting a pool of alumni, parent, and friend prospects. 

• Actively solicit gifts at the $100K to $1M+ level, in addition to thoughtfully assessing 
prospect interest in DMSB and capacity to make gifts. 

• Work diligently to achieve mutually established goals related to metrics for dollars raised, 
gifts closed, personal visits, discovery visits, solicitations, and legacy discussions. 

• Translate program-related strategies and research into compelling funding opportunities 
for donors that include research, education and capital needs, supporting the strategic 
goals of DMSB and its respective programs, Centers and Institutes. 

• In partnership with DMSB unit staff and leadership, as well as the offices of Annual Giving, 
Planned Giving, and Family Philanthropy, develop long-term cultivation, solicitation, and 
stewardship strategies to both attract support from new donors and maintain support from 
existing donors. 

• Work independently and with Advancement Communications staff to develop fundable 
proposals; carry out all documentation required by prospective funders. 

• Demonstrate subject matter expertise in the areas of business, technology, finance, and 
management, and remain informed of major trends, news, and research that impact the 
business community. 

• Create and maintain strong relationships with DMSB faculty and staff. 
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• Utilize Salesforce to log activity, create call reports and progress reports, and maintain 
data integrity of prospect portfolio. 

 
IDEAL QUALIFICATIONS 

• Senior Director-level candidates will bring seven to ten years of progressive fundraising 
experience, preferably in higher education. 

• Director-level candidates will bring five+ years of progressive fundraising experience, 
preferably in higher education. 

• Demonstrated ability to cultivate, solicit and close major gifts; proven experience and 
success in strategizing and leading the solicitation of six and seven-figure gifts from high-
net-worth individuals. 

• Demonstrated track record of fundraising success in a fast-paced, large organizational 
structure. 

• Demonstrated success in collaborating with senior management, school leadership, 
faculty and staff to advance a high-level philanthropic program. 

• Maturity to navigate complex relationships. 
• Must possess the negotiation, interpersonal and networking skills necessary for building 

relationships with external (donors, prospects, trustees) and internal constituents (deans, 
faculty, staff, colleagues). 

• A proactive approach; takes initiative and actively seeks to deepen current donor 
relationships and forge new ones. 

• Ability to work independently to achieve both engagement and revenue goals.  
• Ability to manage multiple priority projects at once with ease and efficiency. 
• Resourceful and collaborates with colleagues and external constituents at all levels. 
• Superior verbal and written communication and presentation skills.  
• Excellent attention to detail; strong organizational skills. 
• Partner closely and diplomatically with all constituencies. 
• Proficient in SalesForce, or a similar relationship management solution, Microsoft Outlook, 

Word, PowerPoint, and Excel. 
• Ability to travel including nights and weekends, as global health conditions allow. 
• Bachelor’s Degree or equivalent work experience. 

 
DESIRED CHARACTERISTICS 
The successful candidate will be an engaged and energetic fundraiser who relishes the cultivating, 
soliciting, and stewardship of donors. They will be a natural relationship builder who takes a 
solutions-focused approach to development and believes there are no dead-ends, only other 
roads to pursue. As a Senior Director/Director of Major Gifts, they will embody what it means to 
be donor-centric, motivated by the desire to help people create meaningful impact through 
philanthropy. They will be a natural leader with the presence, interpersonal skills, and energy to 
build relationships at all levels in service to Northeastern University. They will be a true team player 
who has collaborative instincts, an inclination to integrate efforts, and the tolerance for ambiguity 
and uncertainty in a complex, interdisciplinary environment. 
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ABOUT THE D’AMORE-MCKIM SCHOOL OF BUSINESS 
Business redefined. Education reimagined. With over 200 faculty members serving more than 
5,000 undergraduate and graduate students and more than 50,000 global alumni, DMSB 
embraces the opportunities that arise from our 
ever-changing, technologically driven world by 
discovering, designing, and delivering the 
competencies required for thriving in this future. 
Ranked #15 in U.S. undergraduate business 
programs by Poets & Quants, DMSB is quickly 
establishing itself as a preeminent business 
school that generates impactful knowledge and 
develops leaders who will shape business in a 
landscape of digital convergence. 
 
DMSB is building a unique student experience 
based on humanics education – the integration 
of human, technological, and data literacies – 
coupled with the experiential learning for which 
Northeastern University is world renowned, 
ensuring that its students are graduating with a 
distinctly competitive edge. By partnering with more than 3,000 companies in nearly 50 countries 
around the world, DMSB provides unique access to deep, hands-on experience through co-ops 
and corporate residencies, as well as the opportunity to partner with the corporate community to 
address real-world problems through project work. Students also have ample opportunity to 
partner with faculty on research being undertaken at the school and its innovative centers of 
research. 
 
Learn more at https://damore-mckim.northeastern.edu/. 
 
ABOUT NORTHEASTERN UNIVERSITY 
Led by President Joseph Aoun, Northeastern University is a global, experiential, research 
university built on a tradition of engagement with the world, creating a distinctive approach to 
education and research. The university’s global network of campuses includes the Boston flagship 
campus, which offers a comprehensive range of undergraduate and graduate programs leading 
to degrees through the doctorate in nine colleges and schools, as well as graduate campuses in 
Charlotte, San Francisco, Silicon Valley, Seattle, Toronto, Vancouver, London, and Portland, ME. 
 
Northeastern recently announced a merger with Mills College, which brings Mills’ distinctive 
mission focused on access, equity, social justice, and women’s leadership into Northeastern’s 
global network. In addition to Mills College at Northeastern University, the merger will establish 
the Mills Institute, dedicated to advancing women’s leadership and to empowering BIPOC and 
first-generation students. 
 
Classified as a top-tier research institution and listed at #49 according to the U.S. News & World 
Report 2022 Best National Universities Rankings and one of the top universities for international 
students, Northeastern has elevated itself to a powerhouse on par with the nation’s elite research 
colleges and universities. These achievements build upon Northeastern’s unprecedented 

https://damore-mckim.northeastern.edu/
http://www.northeastern.edu/president/2020/06/15/an-important-message-from-president-aoun/?linkId=100000012956104
https://news.northeastern.edu/2021/09/14/mills-college-northeastern-university-merger/
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momentum, which includes continued investments in research and faculty recruitment, record-
high student applications, and momentous fundraising success. 
 
The Office of University Advancement plays an integral role in furthering Northeastern’s game-
changing vision of transforming the University into diverse networks of learners and innovators, 
empowering members of its global community to succeed in an era of unprecedented 
technological and cultural change. Guided by Senior Vice President for University Advancement, 
Diane MacGillivray, the Office of University Advancement is a thriving fundraising environment 
with an engaged, dedicated, and generous donor universe that is ensuring a strong, sustainable 
future for Northeastern University. 
 
The Northeastern community continues to thrive during unprecedented and challenging market 
conditions and has shown tremendous dexterity and resilience during the current pandemic. 
Quickly transitioning to remote learning and recognized in the media as a forerunner in safely 
welcoming back students for in-person learning through advanced planning and continuous 
testing, the institution continues to educate its students and advance the frontiers of knowledge 
through its research.  
 
Strategic Plan: See the future in Beyond 2025, which presents a unique vision of the future of 
education rooted in experience, emphasizing impact in the world through education and research, 
and promoting deeply held values at the heart of Northeastern’s mission. 
 
APPLICATION INFORMATION 
Please submit your resume and cover letter to dmsb-dmg@pearlstreetcollective.com. Adele 
Mezher and Maeve Clifford, Managing Partners at Pearl Street Collective, a national women-
owned search firm committed to serving as allies and uplifting all voices, are leading the search. 
 
Northeastern University is an equal opportunity employer seeking to recruit and support a broadly 
diverse community of faculty and staff. Northeastern values and celebrates diversity in all its forms 
and strives to foster an inclusive culture built on respect that affirms inter-group relations and 
builds cohesion.  
 
All qualified applicants are encouraged to apply and will receive consideration for employment 
without regard to race, religion, color, national origin, age, sex, sexual orientation, disability status, 
or any other characteristic protected by applicable law. 
 
To learn more about Northeastern University’s commitment and support of diversity and inclusion, 
please see www.northeastern.edu/diversity. 

https://strategicplan.northeastern.edu/
mailto:dmsb-dmg@pearlstreetcollective.com
https://www.pearlstreetcollective.com/
http://www.northeastern.edu/diversity

