
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Associate Vice President, Advancement Marketing and Communications 
Office of University Advancement | Boston, MA 

 
Northeastern’s extraordinary momentum has been fueled by experience as the lifeblood of learning and 
discovery ... the deep well of energy, talent, and spirit within our global community inspires us to celebrate 
and amplify the power of experience worldwide. – President Joseph E. Aoun 
 
EXECUTIVE SUMMARY 
Northeastern University, a global, experiential, research university built on a tradition of engagement 
with the world and creating a distinctive approach to education and research, is forming the world’s first 
true global university system. Under the leadership of President Joseph Aoun, Northeastern has 
redefined the global university by expanding its hallmark co-op program and other experiential learning 
opportunities to 128+ countries and creating new educational and research partnerships that align with 
the increasingly global nature of higher education. 
 
Classified as a top-tier research institution and listed at #44 according to the U.S. News & World Report 
2022-2023 Best National Universities Rankings and one of the top universities for international students, 
Northeastern has elevated itself to a powerhouse on par with the nation’s elite research colleges and 
universities. These achievements build upon Northeastern’s unprecedented momentum, which includes 
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continued investments in research and faculty recruitment, record-high student applications, and 
momentous fundraising success. 
 
The university’s global network of campuses includes the Boston flagship campus, which offers a 
comprehensive range of undergraduate and graduate programs leading to degrees through the 
doctorate in nine colleges and schools, as well as regional campuses in Arlington, Burlington, Charlotte, 
Miami, Nahant, Portland, Oakland, San Francisco, San Jose, Seattle, Toronto, Vancouver, and London.  
 
The Office of University Advancement plays an integral role in furthering Northeastern’s game-changing 
vision of transforming the University into diverse networks of learners and innovators, empowering 
members of its global community to succeed in an era of extraordinary technological and cultural 
change. Maintaining a staff of approximately 200, the Office of University Advancement is a thriving 
fundraising environment with an engaged, dedicated, and generous donor universe assuring a 
sustainable future for Northeastern University. 
 
In October 2022, Northeastern launched its major 
fundraising campaign, Experience Powered by 
Northeastern, as excitement builds for the next stage 
of the university’s evolution as a global, experiential 
research institution. With emphasis on empowering 
a global network of students, parents, faculty and 
alumni changemakers, Experience Powered by 
Northeastern will support the vision set out in the 
academic plan, Experience Unleashed. The Campaign’s six fundraising priorities are designed to 
continue building on the university’s strengths while launching it into the future. 
 
Northeastern now seeks a creative visionary who will enhance Campaign-related and day-to-day 
marketing and communications activities across the Office of University Advancement. This will be a 
collaborative and seasoned leader with high emotional intelligence, able to strategically guide an 
integrated team of talented professionals who are increasing the engagement of the University’s diverse 
stakeholders by promoting active involvement with Northeastern and inspiring meaningful relationships 
with the University. 
 
Desired outcomes include the development of a well thought out and collaborative strategic plan for 
Advancement marketing and communications that addresses opportunities and challenges within 
Development, Leadership & Annual Giving, Leadership Relations, Advancement Resources, Campaign 
and Alumni Relations departments; expert leadership of a fully staffed and unified marketing and 
communications team that operates seamlessly across all departments; defined workflows and business 
processes that deliver consistent, clear, and timely product sets and messaging, and materials that 
complement the full spectrum of advancement work at Northeastern; and a clear spotlight on the 
creation and execution of highly tailored and innovative constituent experiences. 
 
This is an exceptional opportunity to join an office of university advancement with dynamic leadership 
focused on advancing a donor-centric mission, and a chance to lead a vibrant team that will strategically 
increase philanthropy and engagement, accelerating the momentum around the University’s recently 
announced campaign. 
 
 
 

https://experiencepoweredby.northeastern.edu/
https://experiencepoweredby.northeastern.edu/
https://academicplan.northeastern.edu/
https://www.youtube.com/embed/eqCHsIw3Jak?feature=oembed
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POSITION OVERVIEW 
Northeastern University seeks a creative visionary and strategic, results-oriented marketing and 
communications leader to serve in a new position as Associate Vice President of Advancement 
Marketing and Communications (AVP). The AVP will bring an explode-the-boundaries approach to 
marketing and communications and direct a high-performing, integrated team operating in concert with 
colleagues across the Office of University Advancement.  
 
The AVP will report into Rick Davis, Vice President, and will direct the planning, development, and 
execution of the Advancement division’s integrated marketing and communications efforts. The AVP 
will be tasked with deepening relationships with the University’s diverse constituent base – donors and 
prospective donors, alumni, parents, corporate and foundation partners, and friends – through best-in-
class, groundbreaking marketing, communications, and engagement strategies designed to connect 
various audiences to inspire meaningful relationships with the University. A comprehensive assessment 
of existing Advancement brand elements featured across digital platforms and external collateral will be 
necessary to fully chart the future positive impact to be expected from a dynamic marketing and 
communications operation. The AVP will rely on direction from and collaborate and consult effectively 
with the University’s central External Affairs division to accomplish this work most successfully.  
 
Championing a culture in which teamwork, collaboration, boldness, and innovation are expected and 
rewarded, the AVP will lead by example with regard to effective communication with Advancement 
colleagues as well as campus colleagues such as those within the Offices of the President and External 
Affairs, providing a high level of customer service, cross-organizational cooperation, and reliance on 
clear standards of professional and ethical conduct. 
 
The ideal candidate will demonstrate a highly cooperative spirit, a collaborative approach, exceptional 
communication and relationship-building skills, the empathy to relate to multiple constituencies, and the 
ability to move the needle in a matrixed organization. They will be a fierce advocate for the team, 
removing barriers, protecting boundaries, and helping to manage information flow, priorities, and 
deadlines. The AVP will operate with transparency and a high level of communication as they establish 
interdepartmental coordination, unified workflows, and adequate planning among colleagues and 
university partners with the goal of on-time service delivery and strict adherence to Northeastern 
University marketing and communications policies and design standards. 
 
RESPONSIBILITIES 

• Provide vision, leadership, planning, management, and evaluation of all aspects of marketing 
and communications strategies for University Advancement. 

• Activate staff and colleagues to generate innovative ideas and solutions that engage donors, 
alumni, supporters, and friends. 

• Coach, mentor, and guide the team to increase the capabilities and effectiveness of this group, 
including setting clear performance management objectives, and aggressively evaluating the 
structure, resources and capabilities to provide a proactive, flexible, client-focused resource for 
the Office of University Advancement. 

• Create a cohesive marketing and communications strategy that includes support for the public 
phase of the University’s comprehensive campaign, which will require a close working 
partnership with colleagues in a matrix environment. 

• Champion internal strategies that create transparency and that offer clear messaging and 
concise positioning of Advancement that make adoption easy for internal constituents.  

• Develop and execute a digital strategy with a focus on social media (content management, email 
marketing, social media marketing, and other forms of digital marketing and communications).  
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• Inspire the creation and deployment of tailored, data-informed digital engagement experiences 
with content that is accessible and interactive. 

• Provide a work environment that values diversity and inclusion and establishes belonging among 
all community constituents including staff and volunteers regardless of race, color, religion, 
gender, gender identity, national origin, sexual orientation, marital status, age, veteran status, or 
disability. 

• Advise senior leadership on the marketing and communications tools and innovations required 
to achieve strategic goals.  

• Utilize findings, study national trends, and adapt best practices to assist in the development of 
programs and messaging to cultivate life-long relationships between Northeastern and the multi-
faceted Advancement constituents. 

 
QUALIFICATIONS & CHARACTERISTICS 
The ideal candidate must have significant experience in marketing and communications with a track 
record of providing strategic leadership to a diverse team of highly skilled marketing and communication 
professionals. Additional qualifications include: 
 

• A minimum of seven to ten years’ experience, including supervisory responsibilities, with a 
proven upward trajectory of varied marketing and communications roles. Ideal to have exposure 
to a range of disciplines and functions inherent in marketing and communications. 

• Track record of developing product that disrupts the status quo, creative ability that moves fluidly 
and takes advantage of what is happening in the moment to spark innovation. 

• Ability to troubleshoot and make sound decisions in response to rapidly changing, often 
complicated situations, and comfortable managing multiple streams of work. 

• Demonstrated effectiveness as a leader and strategic thinker who thrives when working as a 
member of a dynamic team. 

• The professional credibility and maturity required to effectively collaborate with members of the 
senior leadership team and colleagues across the University. 

• Skilled as an outstanding coach, mentor, and motivator of professionals, with a dedication to 
hiring, retaining, and developing outstanding talent. 

• Demonstrable knowledge of marketing and communications platforms and the most current 
technologies available with the ability to be creative in utilizing it to lead a staff to technical 
solutions is ideal. 

• An ability to interpret, adapt and further develop the "language" of Northeastern University (for 
the benefit of Advancement’s full scope of work) in describing its collective work, aspirations, 
and impact. 

• The ability to travel domestically and internationally on behalf of the University. 
• A Bachelor’s degree. 

 
APPLICATION INFORMATION 
Pearl Street Collective, a national, women-owned executive search firm connecting people with their 
purpose, has been retained to conduct the search. Managing Partners Adele Mezher and Maeve Clifford 
are leading the engagement. Please submit your applications materials comprised of resume and letter 
of interest to avp-amc@pearlstreetcollective.com.  
 
All qualified applicants are encouraged to apply and will receive consideration for employment without 
regard to race, religion, color, national origin, age, sex, sexual orientation, disability status, or any other 
characteristic protected by applicable law. Candidates are encouraged to apply even if they do not meet 
all the criteria. 

https://www.pearlstreetcollective.com/
mailto:avp-amc@pearlstreetcollective.com
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Northeastern University is an equal opportunity employer seeking to recruit and support a broadly 
diverse community of faculty and staff. Northeastern values and celebrates diversity in all its forms and 
strives to foster an inclusive culture built on respect that affirms inter-group relations and builds 
cohesion. To learn more about Northeastern University’s commitment to and support of diversity and 
inclusion, please see www.northeastern.edu/diversity. 

http://www.northeastern.edu/diversity

